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Why a Retailer Report Card? 
• Three years since launch of Mind the Store campaign -- benchmark 

progress made and need for ongoing market transformation  
• Lay out critical elements of retailer safer chemicals policy with clear 

quantitative criteria 
• Create a “race to the top” among the nation’s biggest retailers  
• Publicly acknowledge retailers who are moving in the right direction – 

reward best practices 
• Encourage those who are lagging behind to improve 
• Incentivize retailers to move more quickly in developing policies 
• Incentivize some to be more publicly transparent 
• Help consumers and investors understand retailer leaders and laggards 

managing toxic chemical risks  
• Create a framework we can replicate and release – document progress 

and challenges 



Methodology for Report Card 
• 13 categories of criteria – 8 primary adding 

up to 100 pts, 5 extra credit – 30 pts 
• Harmonize criteria with Chemical Footprint 

Project (CFP), and BizNGO Principles for 
Safer Chemicals  

• 130 possible number points 
• Letter grades from F to A+ 
• Evaluation of retailers based on publicly 

available information  
• Draft scores shared with retailers in 

advance, provided opportunity to respond 
• Scoring rubric and more here: 

http://saferchemicals.org/retailer-report-
card/methodology/  

http://saferchemicals.org/retailer-report-card/methodology/
http://saferchemicals.org/retailer-report-card/methodology/


Retailers Evaluated in Report Card 



Criteria for “Who’s Minding the 
Store?” 









Detailed Grades: How Each Retailer 
Scored 

Available Online: http://bit.ly/2k4axwN 



 



 





 





 





 





 





 





 





 





 





Five Key Findings. 

Discussion of findings:  
http://saferchemicals.org/retailer-report-card/rankings/ 



Recommendations from Report Card 







Report Card Action Page: 
http://bit.ly/ReportCardAction  

 



Report Card Plans for 2017 

• Version 2.0 of retailer card, evaluate how 
retailers’ policies have changed from 2016-2017. 

• Revisit and refine criteria – comments/input 
welcome into criteria, questions, response 
options.  Continued alignment with Chemical 
Footprint Project (CFP). 

• How can we bring this work to scale? Expand 
report card to evaluate a larger number of 
retailers in 2017.  



Thank you.  Questions?   
Read the report at  

www.RetailerReportCard.org 
www.MindTheStore.org  
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Mike Belliveau, Executive Director  
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mbelliveau@preventharm.org  
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